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*82% of every dollar received in 2022 was allocated to program-related expenses and 18% to fundraising and general & administra琀椀ve expenses (h琀琀ps://www.guidestar.org/profile/45-5571507) 
**“How Many People Are Exposed to Suicide? Not Six” (h琀琀ps://onlinelibrary.wiley.com/doi/abs/10.1111/sltb.12450) 

SOURCES:

* An incidental “missing” in these recapitula琀椀ons are
thousands of community touchpoints experienced via
social media (SAW-Alumni Facebook page et al), phone
calls, text messages, group texts; 12-Step recovery/integra琀椀ve
mee琀椀ngs; physical meet-ups; virtual meet-ups;
speaking engagements; fundraising events, et cetera.
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Save A Warrior® is one of the most impac琀昀ul non-profits in the United States.
It con琀椀nues to be our greatest privilege to support those who serve this great na琀椀on.
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